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Social media, research ethics and your research
)
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Social media platforms (like Facebook, LinkedIn and Twitter) represent incredible potential for
researchers to conduct research and recruit survey participants. However the old rules still apply,
along with some new rules too. This presentation looks at current and emerging issues in conducting
research on social media and recruiting participants using social media channels. It also covers

guidelines that apply to your activities, examples and some best practices.

Kim Gifkins, ECU Research Ethics Officer
Natacha Suttor, ECU Senior Online Marketing Coordinator

Contact Info: www.ecu.edu.au/research/week
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Fundamental shift

Please read carefully through the information letter below before you complete the questionnaire.
The questionnaie wil take approximately 10 minutes of your time.

Contact Info: www.ecu.edu.au/research/week
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Participants will access and
share your surveys in a
different way(s).
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This may happen with, or without, your awar@ﬁess Or COnSet .

Contact Info: www.ecu.edu.a a Sy,
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SO Yyou wanna recruit?

Compulsory: Ethics Approval
Step One: We need a happy face

Step Two: Who is your audience?

Step Three: Where is your audience? What are they
likely to be domg’?

Edith Cowan ll.ll:l'.lf_EfSIt'p" {ECU) s =t E i : £
m:;-;. i Step Four: How can you comminicate with your
audience (directly or indirectly)?

Calling FIFO/DIDO workers in Australia,
to complete an online survey for a Scho : Y E

Social Science study looking at FIFO/DIDO perceptmns of HP‘EJCJTL,;' E-;EPIR;_‘ )
accommodation? Find out more and take the survey here -

http://bit.ly/17L5Iht

Participants needed for FIFD/DIDO workers” accommodation

tl:ﬂlliiECt Like * Comment * Share £33 03 2
L1y

! ~ - J ) 1,808 people saw this post
The Schoal of Peychology and Sodal Sdence is currently recruiting

parfidpants for an Australis wide study investigating fly-in/fiy-out (FIFO)
and drive-n/drive-out (DIDO) workers’ perceptions of their on-site
= Edith Cowan University (ECU
Contact Info: www.ecu.edu.au/research/week
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National and regional variation in:

« Platform uptake

EGE DEGREE

« Some not accessibly in certain
countries

DO THEY FIT YOUR TARGET PROFILE?

« Some not (as) popular as a
national/regional competitor

HIGH SCHOOL (HS) HS

e —

 Demographics
 Behaviours?

Much demographic and behaviour measurement
is US-centric.

R o+ H

IS YOUR TARGET AUDIENCE AMONG THEM?

Full infographic: http://edgemedia.com.sg/resource/2013/05/infographic-choosing-the-

Contact Info: www.ecu.edu.au/research/week


http://edgemedia.com.sg/resource/2013/05/infographic-choosing-the-most-effective-social-media-platforms
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Step Four: How can you communicate with your audience (directly or indirectly)?

dith Cowan University (ECU) shared = link, . .
May near Perth @ connections, Twitter followers )

Calling FIFO/DIDO workers in Australia, do you have 15 minutes
to complete an online survey for a Scheol of Psychology and

Directly: You can tell your connections (e.g. Facebook friends, LinkedIn
0000000 |
Calling FIFO/DIDO workers in Australia, do you have 15 minutes ¢ They Can te" their
S Soenn sty kg FEOODD parepra el connections

Social Science study looking at FIFO/DIDO perceptions of
accommodation? Find out more and take the survey here -
http://bit.ly/17L5lht

Participants needed for FIFO/DIDO workers' accommodation
project
bit.ly

and drive-infdrive-out (DIDO) workers' perceptions of their on-site

The School of Psychology and Sodal Scence is currently recruiting
partigpants for an Ausiralia wide study investigating fly-in/fly-out (FIFQ)

ccommedaticn? Find out more and tnke the survey here
hitpe/ b by 1 LS

+ They can post share
it on pages/groups

« They can tag or
mention specific
people

00000000
With/Without
Things to consider ? Your Knowledge
With/Without You
. Being Able to
Demographic of users on platform? Monitor

Demographic of connections?
Demographics their connections?
No guarantee they will see it

Subjective and individual decision by your connections as
to whether they ignore, interact with or share

Contact Info: www.ecu.edu.au/research/week
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Step Four: How can you communicate with your audience (directly or indirectly)?

Indirectly
Posting on a group/page owned by someone
else or

Asking a page/group/profile owner seeing if
that page owner would be willing to share
your survey with their members/likebase

Calling FIFO/DIDO workers in Australia, do you have 15 minutes
to complete an online survey for a School of Psychology and
Social Science study looking at FIFO/DIDO perceptions of
ccccccc dation? Find out more and take the survey here -
hittp://bit.ly/17L5lht

2 Degrees of Separation

» They can tell their
connections

* They can post share it
on pages/groups

» They can tag or mention
specific people

Things to consider ?
« Important to respect the owner of page/group/profile, ask permission first.
» Demographic of people connected?

« Subjective and individual decision by owners as to whether they share it or allow you to
post, they may not see it as suitable/appropriate to promote to their audience

« May not fit their objectives/priorities for page, may not fit in with their content schedule

Contact Info: www.ecu.edu.au/research/week
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Stakeholder

ABU  asc 2

152,356 Bees + 17, £33 talking shout 4 * 5,57 wene here

You

Brnadcastng & med production * Comorate office - Aris &1
page f o pour

A - St an

Vihen the hilarious Upper Middla Bogan coctinues, Danny is
devastated whon Edwing wants 15 quit the basscan after
relentiess bullying ot school.

5ha makes everything alright at & music concert where she plays
03wy

(]

_ - :
Phatse ideos
Hghights =

Possible ramifications for you

Shut down or locked out by stakeholders

Shut out out of any conversations with
stakeholder

Shut off from any contact with your desired
participants

Your professional reputation

Sustainable approach for your research?

Possible ramifications for ECU
You represent ECU. You are part of an ecosystem:

Actions stakeholders consider inappropriate could mean
ramifications beyond the immediate (you), to:

e other students
 other researchers
e graduates...

This applies to each component within the ecosystem.

Who looks bad if your participants “spam” pages?

Contact Info: www.ecu.edu.au/research/week
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When good intentions go pearshaped

When people will share with/without your knowledge, things have the petential to go haywire.

EDITH COWAN

Can be compounded if:

* You need to recruit one-on-one or face-to-face, and/or

* Your are researching a subject/areal/instance that is sensitive, and/or

* You are recruiting from a very limited/select pool, and/or

« The survey needs to be “invite only”

It is important you set clear can do/can’t do boundaries from the start and in every

transaction.

In a perfect world
Everyone else

Recruiter / Recruitment
Method

You

Contact Info: www.ecu.edu.au/research/week
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Tips on sharing on social media

«  Write for your audience and your (desired) participants n e

« Establish a hierarchy of information

1. Grab their attention with strong (and accurate) call - S ————
to action: Why they might be interested

2. Don’t waste their time, be upfront: " iy

A. Who might be eligible

B. How long a commitment Calling any gy o,
(Stalla, do "0 are FIFOIDING o
, sury e
3. Who are you: field of research, level of research ”mtrzl:?“ran ECU stugy, Utes to compjete an onjj
(not personal details) qaq i "
“ing | 0rdin tor at £
. . . . . {Ufsana:hers in the School g 3lor 3t Egy “0van Uniyergiy
«  Write to the information hierarchy (fields are platform _rcem::lsrahra.vﬂdestudy’Irrl:ssli‘thﬂlngy s
specific), in terms of what goes where e.g. ) ra.,m.teaccomﬁ;ﬂifofnmm iFi;g;ii;':r;eekm s
d ICipant
. e DID
— What s in the headline/first sentence? HELS  Pag O) workerg:
P B :Ug :fnmh "FIFQp
. . i | VLK
— Whatis in the bOdy text? 'Dlog;)::rsk:ur;'a;eku:[:;:@:qldwPs'lfholﬂ ah . CCOmmoggy;,
. . . . oo °fth:.tru:r{'”‘“"gatd il i s - P
— Whatis in the social sharing metadata (editable) Sy gy, oy M (FIFBU}rTently .
0lg Ion ang i ; Ing
Othey hkl‘ ‘e‘m!dﬂve 0

Platform tips at the end, if we héve.timé™

Contact Info: www.ecu.edu.a a -,
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National Statement

National Statement on Ethical
Conduct in Human Research, 2007

Values and principles of ethical conduct

UNIVERSITY
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 Research Merit and Integrity
» Justice

- Beneficence

 Respect

Research involving:
 particular groups of participants
 particular types of procedures

http://www.nhmrc.qgov.au/publications/synopses/e72syn.htm

Contact Info: www.ecu.edu.au/research/week


http://www.nhmrc.gov.au/publications/synopses/e72syn.htm
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e Social media # cheapest  Need to consider:
e Social media # more  How it addresses
participants research aims and
guestions

e Social media # least amount of
effort « How it affects result of

e Social media # last ditch solve research

Contact Info: www.ecu.edu.au/research/week
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» Participants

Qoes.reQ

survey

|C|pa6

Who are they? Who are they identifying as
online?

— How will you ask them to take part?

Are you involving particular groups of 0“ o
par:tl CI pants (e - g - (.3h I Id ren ) you ng people, Calling FIFO/DIDO workers in Australia, do you have 15 minutes
Indigenous Australians, etc) S e e DO PSS,
accommodation? Find out more and take the survey here -
https//bit.ly/17L5lht

* Procedures

Participants needed for FIFO/DIDO workers' accommodation
project

What are you asking participants to do?

The School of Psychology and Sodal Sdence is currently recruiting
partigpants for an Ausiralia wide study investigating fly-in/fly-out (FIFO)
and drive-in/drive-out {DIDO) workers' perceptions of their on-site

Where will data collection take place?
« Data/information/samples
Confidentiality

— Data retention

Contact Info: www.ecu.edu.au/research/week
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National Statement — participation in research
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A person’s decision to participate in
research is to be:

* voluntary

* based on sufficient information
and adequate understanding of
both the proposed research and
the implications of participation

in it

Contact Info: www.ecu.edu.au/research/week
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Information about the project
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The information must be
presented in ways suitable
to each participant

* Plain language

00000009
0000000
00000000
00000000
00000000
00000000
00000000
00000000
00000000

* Purpose, methods, demands, risks and potential benefits
« Opportunity to think about information

« Ask any questions

Tools & Guides:

. How to Write in Plain English www.plainenglish.co.uk/files/howto.pdf

. Measuring Text (For Websites) Readability: www.standards-schmandards.com/2005/measuring-text-readability and calculator www.standards-
schmandards.com/exhibits/rix/

. Gunning Fog Index calculator: gunning-fog-index.com/

Contact Info: www.ecu.edu.au/research/week



http://www.plainenglish.co.uk/files/howto.pdf
http://www.standards-schmandards.com/2005/measuring-text-readability
http://www.standards-schmandards.com/exhibits/rix/
http://www.standards-schmandards.com/exhibits/rix/
http://gunning-fog-index.com/
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* Absolutely voluntary
* No coercion or pressure

* Informed "D )
* No penalty for refusal _D

* Right to discontinue at
any time

Contact Info: www.ecu.edu.au/research/week
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Informed consent is an ongoing negotiation

Negotiating consent

Recruitment Participation Completion of Research

* "Process” of communicating information and
seeking consent not just a formal, “one-off”
requirement

« Mutual understanding between researchers
and participants

« Based on sufficient information

Contact Info: www.ecu.edu.au/research/week
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* Read this and sign here:
information letters and
consent forms » x

* Who is it for? | ;;\ ‘ o\

* How would “your mother”
understand this?

 You want me to do what?
« Saying “no’

Contact Info: www.ecu.edu.au/research/week
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What to send with your application

All documents and other materials used in recruiting L /
potential research participants, including:

NIVERSITY

EDITH COWAN E]

* Advertisements
o Letters of invitation

* |Information sheets

« Consent forms

Contact Info: www.ecu.edu.au/research/week
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Examples of research within online spaces

I imrtv

Foundation

Examples

« Web page and/or e-
conversation content analysis HeartNETe

. . . Australia
* Online focus groups/interviews T
password: Welcome to HeartNET)
[ ] | : Th ;
Chat rooms . r[-o-é? be"fr“;“?::;te 'S Qrrently being triglleg 3s part of ntact Resear;
L2090 | ey Wit:ti? b: the Heart Foundati i andldatrr,esearch project
i i -  Westem Austrafia, ith Cowa :
* Discussion boards/blogs e  Congns N University
: lthasbeend
Cick here tg 1o Patients €Signed to Provide 3
. Facebook groups B allroc:ras' friends ang famﬂymbfans of COMMunication ¢
9 P %b&“’eﬂ’sterrw “heart ¢g 5:0';mmtem th other =) 5 3 Unique v Igr i
o, an ISCussj ity”, U will e r i eDsite
ON b0ards, chat . e 201€ to S OF this ey
H H e Tead th » Chat With read and 5 Wiy fOrm
° ; elat oth . con ed
Via Facebook chats/messaging ﬁﬁ;‘“hmm gy 5 g S onin, 0 bt
e Yot g +and sy - Sages
You are one r ¥
. : of
Consider: ”j‘?e@ the usemne <0 rese
Uister p Ssw Part;
«  Are you creating the platform and the space? fol m“r;?)t Uppligg to“yDD LS, pleage logi
. C L on th f In
«  Or are you creating a space on an existing g @le Would fjq
be g
platform? o Uesseq
t th
. o two ca;@s':;‘ Must healtra discysg;
. Or are you observing what occurs in existing :‘"&u'se @iy, sc:““" with 9" on -
spaces and/or platforms? 3 xﬁlth-;‘,’:&zqte is ne‘:; diseﬂs:::":’“ Th‘;‘::Ih Hers gy
.V Upgp ¢~ INfopy, ST th ar, &
. . Mak; N Shoyls T Matjo,  © 52 € engj Ney,
. Or something completely different ? " any o 2 b o' 0N Whicy € 35 re o
g completely W ot g #hich e 5 2 oo g Seen

. e r's Cal
0 heal With NET - Ap > one
Contact Info: www.ecu.edu 2% th behay; theiy bh mf"',"bersv Medica)
‘Dl]ts- ysﬂ:lan b mi t
af.
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Issues with research in online spaces

Vews | World Sport | Comment | Culture | Business | Environment

ews ) Technology ; The networker

eries: The networker

Issues
* Public vs private
 Linking data

\fter Edward Snowden's revelations,
vhy trust US cloud providers?

he NSA's activities are a massive blow for US computer

usines

5e5

2

John Naughton
The Observer, Sunday 15 September 2013

] Jump to comments (59)

* Monitoring welfare and managing risks

e Location of researcher vs location of
participants vs location of research platform

Facebook, Google Face Brazil Storage
Mandate on Snowden Leak

By Arnaldo Galvao & Raymond Colitt - Sep 18, 2013 5:58 AN GMT+0800

Brazil's government is threatening to force Internet service companies such as Google Inc.

n l:"" F 0 COMMENTS + QUELE

(GOOG) and Facebook Inc. (FB) to set up local data storage centers following allegations the
U.S. probed President Dilma Rousseff's e-mails.

Internet service companies would have to follow Brazilian privacy laws and the government may
also decide to store sensitive data such as tax information within the country to protect it from
foreign spies, Internet Policy Secretary Virgilio Almeida told reporters in Brasilia yesterday. He
spoke after a meeting between industry representatives and Rousseff.

Contact Info: www.ecu.edu.au/research/week
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Consider: Your digital footprint and your security online (and that of your participants)

The tweat's unique ID. These Tt of the twaet.
0= are roughly soned & Consecutive duplicate tweets
developers should treat them are rejected. 140 character
_ Bsopague (hitpiibit.ly'dChppe). . max {hitp:ifbit hyidud3ha).
{24d4"=>12296272736 4 n—
“haxt"a>
“An marly look at Annotations:
http://groups.google.com/group/twitter-api-announce /browse_thread/thread/fasda2e0Bies453™, | Twools
17455546 40000 2010 m- —— creation
The ID of an axisting tweet that date.
T thig tweat is in reply 1o. Won't —
——_ The screen name & b 561 unless the author of the
s . Truncated to 140 wser 10 of replied to referenced tweed is mentioned.
je BRI iy Oniy bt
possible from SMS. T The author’s

- Be conservative about your digital footprintZ.~ mmess T e e o

» Be careful what you put online, it's
permanent

o

| DEPRECATED
-
4
|
|
|

The authar's
user 1D,
‘/‘: g

5- L e
* You may be releasing more information 1 N ———— o L
) £5 .::::::: :::::r::::m:::““- there are no guarantees on whether it can be geocoded. |
about yourself than you realise (metadata 3 . T ari tmaton
3| Lt e et e A e ot e
leaks) il ] o [ e
o FoREEiaEnTH SnABTOAN S EENS - — _ a— B m:mﬁ?m Humborof
- People can aggregate this data over time ‘- S E— N W
to build a picture of you B e e e
— m-*-.:_‘___‘__:—-——-_____‘_______ —————
: i)/ ) e T
 Don’t share your home address, birthday, 2/ - S5 e emes | IDTIE
. . g | o "1_-~_'_1_.'__“-nmﬁca;n_u_‘_ ———
location, mobile phone/home phone FE | I

Lacn"=>
il e IBA M NI Tedd RS TE " -

Whether thi
enablad

t EELEE =
- = The URL to fetch a detalled
=— The printable names of this place polygon for this place

—. | Thowpoolthis

g = Stares of Amerieaw | pace-canbea | 1he piace associsted with this

-t EHi “neighbarhaod™ Twaeat (hitp-ibit ly/bELICH).

{*coordinates"=> o ity | ——
[I1-132.42204884, 37.76653457],

964, 17.76893497),
584, 17.78752897), % The country this place is in

N
F2B4BB4, IT.TETSZONVIN.

“typa”=="Polygon”) i,
Tmource”=="weh" by A
T The application The bounding

 Be restrictive about contact methods

ECU Security Research Institute (ECUSRI)

The geo tag on this tweet in
Geo) SOM (hitp:ibil iywb8L1 Cp).

Metadata: Whgt is unseen seminar slides: slideshare.net/EdithCowanUniversity/ecusri- St B i Map of aTWItIarSIatus Object
metadatawhatisunseenseminar —— — — Raffi Krikorian <raf£18twitter, com>
13Apnl 2010

Geostalker geostalker.openduck.com

Contact Info: www.ecu.edu.au/research/week
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SOCKINGTO
Water finds its own level: build an awareness of how people are likely to o- TN
. . A e
act, share and interact into your research 7 (1)

« Set boundaries and be very clear about how your research can/can’t be
shared in every transaction

* Get all your ducks in a row: .e.g. information letter on the survey
* Observe, be mindful of space and interact with respect.
« What people identify as online, is not necessarily what they are IRL
« Protect yourself and your participants
— Yourself: your privacy & security, your digital footprint, your reputation

— Your participants: their privacy & security, their digital footprint, their
reputation

Sockamillion
@sockington
| am Jason Scott's Cat.

Things go(ing) pear-shaped? Contact the Research Ethics Office: Waltham, MA -
research.ethics@ecu.edu.au as first priority.

Contact Info: www.ecu.edu.au/research/week
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Who are we?

NIVERSITY

i
P

wﬂ ” 1c0

s wor [ aqr PO [ M
Kim Gifkins, Research Ethics Officer Natacha Suttor, Senior Online Marketing

Coordinator
Office of Research & Innovation (Research

Operations), Edith Cowan University Marketing and Communications Services Centre

_ (Online Marketing Team), Edith Cowan University
Where you can find me:

_ _ Where you can find me:
Email: researchethics@ecu.edu.au

Telephone: +61 8 6304 2170

Twitter: www.twitter.com/natachasuttor

LinkedIn: www.linkedin.com/in/natachasuttor

Blog: www.ellipticalpointofview.com

Contact Info: www.ecu.edu.au/research/week
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Different platforms do things differently
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Twitter, things to think about:

_ natachasuttor
y Tweet = 140 characters A Attn FIFO/DIDO workers in Australia: can you do an online survey

for study looking @ perceptions of accomm? Pis RT
. But tweet with link = 117 characters

. Note: You don’t have 117 characters to play with if you want people to RT
your tweet. You need to leave space for people to RT with comment (So
117 - ~20 characters = ~97 characters)

. Always use a link abbreviator (e.g. owl.ly, bit.ly, tinyurl)
. Different best practices for different outcomes:

— If you want people to RT, use “Please ReTweet” or “Please RT" in
your tweet

— If you want people to click on your link, put the link 25% of the way
through your tweet:, use “please” “RT” “Via” or "Check” in your tweet
and tweet late in the day/on weekends

. Don’t place the link at the end, it will be the first thing truncated (and
therefore broken link) if people RT with too many characters

Want to know more?
Start here: ellipticalpointofview.com/category/channels/twitter-channels
And here: danzarrella.com/infographic-social-calls-to-action-work.html

Contact Info: www.e ‘ ™
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Different platforms do things differently

. . . . dith Cowan University (ECU) shared & link.
Facebook, things to think about: ay near Perth @

. Status Update: 63,206 characters
Calling FIFO/DIDO workers in Australia, do you have 15 minutes

o Truncates at ~400 characters to complete an online survey for a School of Psychology and
Social Science study looking at FIFO/DIDO perceptions of
accommeodation? Find out more and take the survey here -

. Best practices for different outcomes: hitp://bity/17L5Iht

— If you want people to “share”, “comment” or “like”, use e e R e sery gy

those words and/or include a photo project
bit.ly
- If you want people to Share: write a |0n9 pOSt (400'800 The Schaal of Peychology and Sodal Sdence is currently recruiting
chars) partidpants for an Australia wide study investigating fiy-nffiy-out (FIFO)

and drive-in/drive-out (DIDO) workers” perceptions of thelr on-site

— If you want people like, write a short post (0-100 chars)

. When sharing links: lipticalpointofyiew shared = link.

minutes ago near Perth @

— Photos get more engagement

https://ecuau.qualtrics.com/=—— —=="——=ume=

— Customise the title and description text for links if

required Survey | Qualtrics Survey Software
ecuau. qualtrics. com

Survey Software, Enterprise Survey software for enterprise feedback
management and CRM solutions, Enables high-guality data collection,

panel management and results analysis, Perfect for market research or

CRM solution (Customer Relationship Management) integration. Free trial .

Want to know more? Like * Comment - Share
Start here: ellipticalpointofview.com/2013/09/17/tip-when-writing-an-status-update-on-facebook
And here: danzarrella.com/infographic-social-calls-to-action-work.html

Contact Info: www.ecu.edu.au/research/week
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Different platforms do things differently

. . . . dith Cowan University (ECU) shared & link.
Facebook, things to think about: ay niear Perth @

Customising links
Calling FIFO/DIDO workers in Australia, do you have 15 minutes

) Title field has a character limit (100 chars) to complete an online survey for a School of Psychology and
. Display of the title and description fields on Facebook is driven by the Social Science study looking at FIFO/DIDO perceptions of
line count in each field with content in the title field taking acmmmndatmn? Find out more and take the survey here -
precedence http://bit.ly/17L5Iht
*  There are 5 lines to play with: i R
H H . . . '.ect
— The title will always be a minimum of one (1) line. 4
— The description field will also always be a minimum of one (1) YRR A e Tluiiy A Sl S B ey re s atg
Iine' partidpants for an Australia wide study investigating fiy-nffiy-out (FIFO)
Image can reduce amount of text and lines and drive-infdrive-out (DIDO) workers’ perceptions of their on-site
* u u X i

Consider this: You can customise this data when you share (and others
share your post), but what happens when other share of their own
initiative...?

llipticalpointofview shared = link.
minutes ago near Perth @

https://ecuau.qualtrics.com/=—— —==——=ume=

Survey | Qualtrics Survey Software
ecuau. qualtrics. com

Legend Survey Software, Enterprise Survey software for enterprise feedback
. management and CRM solutions, Enables high-guality data collection,
Link to a web page panel management and results analysis, Perfect for market research or

CRM solution (Customer Relationship Management) integration. Free trial .

Want to know more? Like * Comment - Share
Start here: ellipticalpointofview.com/2013/09/17/tip-when-writing-an-status-update-on-facebook
And here: danzarrella.com/infographic-social-calls-to-action-work.html

Contact Info: www.ecu.edu.au/research/week
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hitps:#/ecuau.qualtrics comF—=NE—= e vE—NERrs

« Activity Update: 600 characters 55 character(s)
. S | Qualtrics § Softw. X
¢ Truncates at- ezgz?qualljtjicr:csomumli!yTh:nk :orjfor pariicipating in my survey. To participate in
this survey = A e ARl e it L — e B
. T e e = e === arlicipati thi
— ~294 characters in the news feed ey TR Y

— ~274 characters on your profile page

Share with: Public + Twitter (@natachasuttor) m

*  When sharing links:

All Update:
— PhOtOS get more engagement I LinkedIn Today recommends this news for you
— Customise the title and description text for links if == ' "‘ | ol DOVAURREINID. o
H \ > | =M How'the Rural Poc
reqU|red £ L !.a 1 ¥ are Working to Fig
. Obesity

JT ODonnell &'
Oh My!"Underemployment, f

Yaniel Bugu$ |
C_o_rporate Profits & Modern ¥ Whatis Blurfand
Hiring is it Hurting Your L

More Influencer Posts

10 people have new connections.

FlsrXosmscn

Want to know more?
Start here: ellipticalpointofview.com/2013/09/16/tip-when-writing-an-activity-update-on-linkedin

Contact Info: www.ecu.edu.au/research/week
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Examples of ethics guidelines and resources

Ethical Decision-Making and Internet Research

aoir.org/reports/ethics2.pdf MlCHAELZI M M ER

Association of Internet Researchers wiki rormabon éhcs | privacy | new meda | values in design // 2.0
ethics.aoir.org/

PRESS & MEDIA

e-Ethics@Nottingham: Ethical Issues in Digitally
Based Research

. . . ARCHIVE

www.nottingham.ac.uk/sociology/pdfs/ethics- |INTERNET RESEARCH ETHICS
documents/e-ethics@nottingham-briefing-and-good- Q Tyes =

; s SEC TION Ype “earch T‘”’"H:» . Jx‘—_
practice.pdf LOYOLA pigy e _

OF TWITTER ReccTHICS PRESE

. .. METHODS A CSEARCH: NTATION; « Michael Zimmer
A review of research ethics in internet-based research  \DETiic R&Tgﬁ%a%\r Frﬁ'éf:ﬁﬂé%s R et
194.81.189.19/0js/index.php/prhe/article/viewFile/100/ .. ", o S
192 g
Ethical considerations for internet research
www.goodresearchpractice.stir.ac.uk/documents/Inter "
net-basedresearchguidelines.pdf L, RECRL?TORNEEEWACY AND

. . . .y hag U USE Late
Online survey tools: ethical and methodological gy " ECr ™ OF FACEBOOK T Coumgyy s
concerns of human research ethics committees o g g —Q Sne gy
www.sis.pitt.edu/~peterb/papers/JER0402_05.pdf T T i T - F:'SLZZL‘"‘,"%.fo"’,"f,“j“;a:--Hov,
Dy "ya o .. ) acjai_'t ‘-‘.:Ims[ Suweu!e
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